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Chris Bedford  

President and CEO of Karo Group

Chris has helped a roster of blue-chip 

clients focus and streamline their 

brand stories over an illustrious 25 

year career. Prior to Karo Chris held 

senior roles in some of North Americas 

most formidable agencies, including 

MBL/DDBO and McKim Advertising, 

where he was the youngest ever 

Vice President in the firm’s 100 year 

history. Chris is a member of the DMI 

International Advisory Council and is 

regularly invited to speak at design and 

marketing events in North America and 

internationally.

Anson Lee  

Director, Customer Experience Strategy

Anson has over 13 years experience  

in branding and strategic management. 

With an education in computer science, 

communications and fine arts, Anson 

applies a unique combination of 

technology, business strategy and visual 

design to the strategic development 

and execution of creative concepts. 

Anson has become a leading authority 

on customer experience strategy and 

service design having worked on numer-

ous high profile projects in Canada and 

Northern America.
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